MARLEY SPOON CONTINUES STRONG SALES GROWTH–
LAUNCHES 20 RECIPES IN AUSTRALIA
Appendix 4C – 3Q 2018 Business & Guidance Update
Berlin, Sydney, 30 October 2018: Marley Spoon AG (“Marley Spoon” or the “Company” ASX:
MMM), a leading global subscription-based meal kit provider, is releasing the following
Appendix 4C for the three-month period ending 30 September 2018 (“Q3 2018”) (unaudited),
and Business & Guidance Update.

HIGHLIGHTS
•
•
•
•

•
•

Q3 net revenue grew to an all-time-high of €23.9 million, up 15% quarter-on-quarter
Particularly strong revenue growth in US with 43% growth quarter-on-quarter
20 recipe options now launched in Australia
Strong acquisition momentum at stable cost per acquisition (CAC), supporting continued
revenue growth in following periods and facilitating the Company’s path to operating
EBITDA profitability within the next 12 – 24 months
The Company’s cash balance at 30 September 2018 was €17.7 million
Additional debt funding on track to be finalised in the next three months; expected to
support operations as the Company moves towards positive operating EBITDA

GUIDANCE UPDATE

•

The Company re-confirms CY 2018 guidance on revenue and contribution margin and
revises CY 2018 EBIT guidance to €32 - €34 million loss (up from €25 million) due to
increased investment in marketing
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Business update
Marley Spoon has reported net revenue of €23.9 million (€24.3 million on a constant currency
basis) for the quarter ending 30 September 2018 (Q3 2018), continuing its strong sales
momentum with a 15% quarter-on-quarter increase.
Sales in the US in particular have accelerated, increasing by 43% in Q3 2018 compared to Q2
2018, and rising by 117% compared to the previous corresponding period (PCP). This strong
growth underlines the success of Marley Spoon’s two-brand strategy in the US, consisting of
“Martha & Marley Spoon” and “Dinnerly”.
Revenues in Australia and Europe have continued to grow strongly as well and are up by 36%
and 50%, respectively, on PCP on a constant currency basis. For the first nine months of 2018,
global net revenue increased 85% on a constant currency basis year on year (76% on a reported
currency basis).

Guidance update
With the strong performance in Q3 2018, Marley Spoon is confirming it is on track to achieve its
prospectus revenue forecast of €93 million and meet prospectus targets for contribution margin
and general & administrative expenses for the financial year ending 31 December 2018.
To capitalise on the strong sales momentum, the Company has decided to increase its investment
in marketing to drive further customer acquisitions. Because of this, the Company is expecting to
exceed the number of active customers at the end of the year compared to the number in the
prospectus.
Consequently, the Company is revising its EBIT forecast from a loss of €25 million to a loss of €3234 million in FY18. The additional marketing investment into new customers has been made to
increase recurring revenue in following periods, solidifying Marley Spoon’s 2019 growth profile
and target projection to reach profitability within the next 12 to 24 months.
Globally by the end of Q3 2018, the number of active customers has grown from 81,000 to
173,000 - up 113% over the past 12 months. Total orders in the first nine months of the year have

COMPANY INFORMATION:
Fabian Siegel, Marley Spoon CEO
fabian@marleyspoon.com

MEDIA QUERIES:
Lauren Nowak, WE Buchan
0400 434 299
marleyspoon@we-buchan.com

INVESTOR QUERIES:
Ben Walsh, WE Buchan
0411 520 012
marleyspoon@we-buchan.com

grown to ~1.5 million from around 750,000 for the PCP. While the company was able to acquire
more users in Q3 than in any other quarter before, the customer acquisition cost remained stable
at €69 per customer.
“Marley Spoon continues to deliver strong top-line growth across all of our regions, especially in
the US, at stable customer acquisition cost,” said Mr Siegel.
“We are in an exciting period where the customer acquisition momentum continues to grow
strongly, and accordingly we decided to increase our investment into marketing to drive further
revenue growth based on strong unit economics, as newly acquired customers generate repeat
orders in future periods.”

Cash balance and cash flow
The Company’s cash balance at 30 September 2018 was €17.7 million.
During the quarter, the Company repaid €13 million of debt and related financing expenses,
reducing its overall debt position to €7 million. Marley Spoon is currently in talks to refinance and
replace this with a larger credit facility, which is to be finalised in the next three months and
support operations as the Company is moving towards positive operating EBITDA.
The Company’s net operating cash outflow in Q3 was €11.1 million. To capitalise on the strong
growth opportunity, particularly in the US, the Company lifted its marketing spend during the
quarter to €10 million.
Operating cash flow is expected to improve in the fourth quarter as the marketing spend
decreases – due to the Christmas and holiday season - and the impact of recent customer
acquisitions flows through. Also, no further significant outlay for debt repayment is planned for
2018.
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20 menu choices launched in Australia
The launch of 20 menu choices in Germany at the end of Q2 has been welcomed by customers
and is yielding encouraging results, which has led the Company to accelerate its global roll-out
by bringing forward the roll-out of the 20 menu choices in Australia from 2019 to October 2018.
“Our main goal remains to delight our customers and provide them with a better alternative to
the supermarket when it comes to weeknight cooking,” said Mr Siegel.
“We regard providing more choice an important step towards this goal. We are excited to be the
leader in choice and flexibility within the meal kit category in Australia.”
Key Operating Metrics

The Company continues to experience strong quarter-on-quarter growth across its key operating
metrics of total active customers and total orders.
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Investor Conference Call

An investor conference call will be held at 9am AEDT on Wednesday 30 October.
If you have not already pre-registered for the call you may dial in with the following details:
Conference ID: 547853

Participant Dial-In Numbers

Australia Toll Free:

1 800 558 698

Australia Local:

02 9007 3187

New Zealand Toll Free:

0800 453 055

NZ Local:

09 929 1687
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Belgium:

0800 72 111

Canada:

1855 8811 339

France:

0800 913 848

Germany:

0800 182 7617

Hong Kong:

800 966 806

Singapore:

800 101 2785

United Kingdom:

0800 051 8245

United States:

(855) 881 1339

US Local (New York):

(914) 202 3258

ENDS
About Marley Spoon

Founded in 2014, Marley Spoon is a subscription-based weekly meal kit service that services
customers in three primary regions: Australia, United States and Europe (servicing Austria,
Belgium, Germany and the Netherlands). As of 30 September 2018, Marley Spoon had over
170,000 active customers across both the Marley Spoon and Dinnerly brands.
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